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Tourism can generate growth 

and employment in the EU and 

contribute to economic and so-

cial integration of rural and 

mountain areas, particularly if 

supported by access to infor-

mation and communication 

technologies (ICT), the driver of 

the knowledge economy. How-

ever, adoption of ICT applica-

tions in SMEs and in mountain 

and rural territories remains rela-

tively low. Tourism in remote are-

as faces also other challenges, 

for instance, due to the negative 

consequences of climate 

change. Regional and local tou-

rism policies should take that into 

account and promote tourism 

potential of mountain and rural 

areas through ICT dedicated 

policies. 

DANTE aims to promote a new 

regional policy approach to 

designing a knowledge-based 

plan for the tourism sector. 

The objective of DANTE is to 

improve the effectiveness of re-

gional policies of innovation by 

enhancing the role of ICT in tou-

rism industry in rural and moun-

tain areas. The project will use 

the lessons learnt from nine in-

novative good practices that 

demonstrate the benefits of Infor-

mation Society for competitive-

ness of the tourism sector in dis-

advantaged areas and ensures 

the long-term sustainability of the 

project outputs at the EU level.  

Linking Tourism and ICT to develop 

mountain and rural areas 

DANTE activities 

DANTE involves 13 project partners, covering a wide geographic 

area of 10 Regions in 8 Member States. The partnership includes 

partners with ICT experience at regional level and with knowledge 

in developing tourism strategy of rural and mountain territories.  

During the project, the partners will exchange on their experience 

in running regional ICT projects for rural and mountain areas. The 

transferability of the good practices will be demonstrated in a pilot 

action (in Torino region). Based on this work, in each region, an 

implementation plan will be developed to address the local tour-

ism challenges using ICT tools and methodologies.  

This project is co-financed by the Euro-

pean Regional Development Fund and by 

the INTERREG IVC programme. 

The DANTE partners at the Kick-off meeting 

in Turin, Italy 

We are on the web! 

http://danteproject.eu 

http://facebook.com/danteproject 
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The DANTE project started its 

activities with the “Kick-off” 

meeting on 16 and 17 February 

2012, hosted by the Lead part-

ner, the Province of Torino.  

 

Dr. Ugo Perone, Counsellor 

of Tourism and Cultural Poli-

cies of the Province of Torino, 

introduces the discussion stress-

ing the importance of tourism in 

the province of Turin. Art, history, 

nature and culture, sport and tra-

dition, the territory has an excep-

tional appeal and thanks to the 

huge success of the 2006 Winter 

Olympics, has gained considera-

ble tourist interest.  

The Kick-off aimed at discuss-

ing 4 points:  

 Clarification of objectives. 

The Lead Partner recalled the 

main objectives of the project. 

Each partner also presented 

some first good practices: the 

activities of individual compa-

nies and how they are in-

volved for touristic develop-

ment in their respective territo-

ries.  

 Detailed preparation of the 

project activities. The struc-

ture of the project was defined 

and investigated in depth to 

start the planned activities, 

with discussion on technical 

aspects as well as on adminis-

trative and financial issues. 

 

 Agreement on communica-

tion plan. The partner respon-

sible of communication activi-

ties (Euromontana) described 

the action lines and the com-

munication tools to be used 

 Possible synergies with oth-

er projects. The partnership 

has the ambition to connect 

DANTE with other INTERREG 

IVC projects on the theme of 

technological innovation in 

tourism. A representative of 

the I-SPEED project 

(Information Society Policies 

for Sustainable European Eco-

nomic Development; http://

www.ispeed.eu/), coordinated 

by the City of Venice, was 

therefore invited to discuss this 

issue.  

 

First debate on DANTE on the occasion of the launch of the 

project in the Province of Turin, Italy in February 2012 

What is a good practice 

(GP)? 

In the context of the INTERREG 

IVC programme, a good practice 

is defined as an initiative (e.g. 

methodologies, projects, pro-

cesses, techniques) undertaken in 

one of the programme’s thematic 

priorities which has already pro-

ved successful and which has 

the potential to be transferred 

to a different geographic area. 

Proved successful is where the 

good practice has already pro-

vided tangible and measurable 

results in achieving a specific ob-

jective. 

Source:                                           

http://i4c.eu/afficheGlossaire.html 

Introduction by Dr. Ugo Perone, Counsellor of Tourism and Cultural Policies of the Province of Torino 
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The competences of the Province (PTO) 

The Province of Turin is a sub-regional public ad-

ministration with specific competences on differ-

ent sectors and especially: 

 Tourism sector: promotion of cooperation be-

tween local organisations and professionals, im-

plementing combined tourist marketing projects.  

 Rural context: coordination and implementation 

of development initiatives and coordination of 

Leader projects.  

 Management of EU funds: the PTO, due to the 

decentralization , manages EU funds assigned 

to Piedmont Region, especially for local develop-

ment, employment services, training, innovative 

business creation and international activities.     

 

Policies towards the mountains and low and 

medium valleys (73% of the whole territory)  

The PTO context combines a process of re-

population linked to residential activities and to 

implementation of new or renewed professions in 

low and medium valley (below 800m) and a pro-

cess of depopulation in high-valley where the 

dynamics of tourism are absent. In this context, 

PTO has to implement new policies regarding 

different type of inhabitants: new migrants, re-

tired people, people who live and work in moun-

tains using ICT. 

 

Why the DANTE project? 

The PTO expects from this project operational  

indications to implement into active policies on 

its territory, in agreement and synergy with all terri-

torial bodies concerned. The final aim is to obtain a 

framework improvement for a more competitive 

tourist sector.  

From innovative approaches in 

providing tourism services 

online to exploring the effects 

of branding and destination 

marketing ... 

During the first day of the Work-

shop, several good practices, 

from both the private and public 

sectors regarding ICT applica-

tions for tourism services in 

rural and mountain areas were 

presented and discussed, with 

special emphasis to services of-

fered in Crete. The presentations 

covered not only the operational 

and business aspects (e.g. op-

erational approach, market pene-

tration, transferability) but also the 

technological aspects (e.g. ICT 

Profusion and variety of good practices  

from Greece 

Workshop in Heraklion, Crete, Greece, May 17th – 18th 

The DANTE Workshops 

6 workshops are organized for the 

DANTE project. Their objectives are 

to analyse and share good prac-

tices. They will lead to the selection 

of the GPs that will be implement-

ed in a pilot action in the Province 

of Torino. 

First workshop in Crete 

Organized by the University of 

Crete and the Decentralized Ad-

ministration of Crete, it took 

place in Hersonissos, Heraklion, 

Crete on May 17th-18th 2012. The 

meeting was open to local partici-

pants in addition to the partner-

ship. The objectives were:  

 sharing existing innovative 

tourism related ICT experienc-

es from Greece,  

 sharing existing policy initia-

tives among stakeholders re-

sponsible for tourism develop-

ment in remote areas  

 becoming an interface for com-

munication and transfer of good 

practices, providing valuable 

feedback to the relevant stake-

holders. 

Get to know DANTE partners… 

The Province of Turin, Italy, lead partner of the project 
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architecture, implementation and 

evaluation issues) of the service 

offered. Presentations ranged 

from innovative approaches in 

providing tourism services 

online to exploring the effects 

of branding and destination 

marketing in Greek rural and 

mountain areas. 

 

Shift of the role played by ICT 

Throughout the first day of the 

Workshop it was made evident 

that a major shift in the role 

played by ICT is currently un-

derway, from merely a support-

ive tool for tourism services, to 

being placed as an equal com-

ponent in the tourism services 

value chain. Based on this view-

point, there is an apparent need 

for a vertical integration be-

tween ICT and tourism services 

in rural and mountainous areas, 

which can only be achieved with 

a close collaboration between 

stakeholders, from local govern-

ance to local businesses that are 

involved in tourism and ICT, to 

local citizens, to visitors who are 

the end users of tourism services. 

Local authorities, in particular, 

must act as initiators and ac-

tive mediators among all rele-

vant stakeholders. 

 

Panels views 

During the second day of the 

workshop, two panels were or-

ganized, inviting local stakehold-

ers to share their knowledge and 

experience on the central theme 

of the Workshop. The first panel 

gave space to regional authorities 

and policy makers to present 

policy initiatives, roadmaps 

and action-plans relevant to the 

DANTE objectives, while the se-

cond hosted firms active in tour-

ism services in ru-

ral and mountain 

areas, in order to 

express their vision 

and requirements 

regarding the use of 

ICT in their current 

services as well as 

in the development 

of innovative ser-

vices. 

The panels put forward the need 

for a closer collaboration with 

all related stakeholders, since it 

was evident that there is a lack of 

coordination and networking 

among local tourism businesses, 

as well as in relation to local au-

thorities. There is also a need for 

specifying target audiences for 

the products offered by local 

businesses and finding ICT busi-

nesses that can help improve the-

se products by developing ICT 

solutions. 

Good practice: the Arcipelago Campano project to offer 

multimodal transport and tourism services  

Arcipelago Campano project is led by the Lauro Group (Napoli, Italy), as transport opera-

tor and project coordinator and FORTHcrs (Greece) as technology provider 

Offering multimodal transport 

and tourism services and cus-

tom-made packages 

The project aims to offer multi-

modal transport and tourism 

services through an integrated 

booking platform, for tourists 

visiting the broader area of Napoli 

and nearby islands. This platform 

allows to build custom-made 

packages sold either online 

DANTE workshop in Crete, May 2012 
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(B2C) or through travel offices 

(B2B), covering accommodation, 

ferry and inland transport through 

a unified interface. 

The project activities carried out 

included the information of local 

stakeholders about the project 

aims and expected benefits, the 

integration of different booking 

systems, the development of the 

core booking platform, the reg-

istration of data into the electronic 

platform and finally, the training 

of users and the marketing of 

the final product to local travel 

offices. 

The practice by its nature relies 

on cooperative thinking and 

coordination of transport opera-

tors, hotels and travel offices as 

well as a monitoring board of key 

actors that follow and assesses 

the progress and results to pro-

pose improvements. Another re-

lated challenge is the 

integration of multiple 

vendors and systems, 

which may be ob-

structed by commer-

cial policies and deci-

sions. 

Transfer of the pro-

ject from Italy to 

Crete 

The project website 

was launched during 

summer 2012 and will 

also be transferred to 

the region of Crete by 

spring 2013. The expected im-

pact is the support of local econo-

mies, as well as an increase in 

the number of visitors and their 

level of satisfaction. 

 

 

 

 

 

The good practice is presented in 

detail in the guidebook available 

on http://danteproject.eu 

A Platform Accommodating Multiple eTourism Services

The multi-modal plat-

form provides informa-

tion on  various trans-

port means 
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The Decentralized Administration of Crete (DAC), 

as a decentralized state public body, approves all 

activities and planning of the Regional and Mu-

nicipal bodies in the island of Crete.  

 

Within DANTE project, the DAC aims at: 

 Transferring and acquiring knowledge on 

good practices regarding policy initiatives, road-

maps and action-plans for the incorporation of 

ICT in tourism services for mountain areas. 

 Acting as initiator among local stakeholders, 

local governance and businesses that are invol-

ved in tourism and ICT. 

 

 Exploiting in a better way the inter-regional 

broadband connections, thanks to the plan-

ning and development of tourism e- services in 

mountain areas. 

 Gaining know-how concerning exploitation 

of ICT services for promoting tourism in iso-

lated places, which will help to design new pro-

jects for applying these practices to Crete. 

 

Contact person: Konstantinos J. Strataridakis, PhD 

(k.strataridakis@apdkritis.gov.gr) 

 

The Decentralized Administration of Crete, Greece 

Given the relative lack of coordination and networ-

king between the local tourism sector and local au-

thorities, both the University of Crete and the 

Decentralized Administration of Crete perceive the 

DANTE project as an interface for:  

 Communication between tourism stake-

holders and sharing existing policy initiatives 

among stakeholders responsible for tourism 

development in remote areas. 

 Transferring good practices on innovative ICT 

experiences in mountain and rural tourism. 

 Developing new policy initiatives and busi-

ness models for the tourism’s digital agenda in 

European rural and mountain areas (DANTE).   

 

 

Why do the University and the Decentralized administration participate to the DANTE project? 

The University of Crete, since it accepted its first 

students in 1977-78, is committed to excellence in 

research and teaching. It has 17 Departments in 5 

Faculties (Philosophy, Education, Social Sciences, 

Sciences & Technology, and Medicine) as well as a 

number of affiliated research-oriented institutions. It 

is located at campuses in Heraklion and Rethym-

non on the island of Crete.  

 

The University of Crete consistently tries to build 

networks and collaborations aiming at the sus-

tainable development of Crete. In this context, 

the University of Crete’s participation in the DANTE 

project materializes its vision for: 

 Collaborative networking between stake-

holders, local governance and local businesses 

that are involved in tourism and ICT. 

 Vertical integration between ICT and tourism 

services, focusing to rural and mountainous 

areas. 

Contact person: Yiannis Fragiadakis 

 (jfragiad@ucnet.uoc.gr) 

Get to know DANTE partners… 

The University of Crete, Greece 
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Warm welcome in a region 

where tourism is a major eco-

nomic sector 

The workshop started with a 

warm welcome at a culinary holi-

day farm presented by local, re-

gional and federal authorities. 

Ms. Pürschel general director 

Tourism of the federal state 

Niedersachsen emphasized in 

her welcome speech the im-

portance of interregional coop-

eration and the co-creation of 

new ideas together with other 

regional partners within the Euro-

pean Union. Especially, the de-

velopment of new ICT tools for 

stimulating tourism in rural 

areas has the potential to in-

crease the attractiveness of rural 

areas as holiday and leisure des-

tination. Tourism in general is an 

important economic factor in Nie-

dersachsen, it employs three-

hundred and forty-thousand peo-

ple and has a turnover of 15 bil-

lion €.  

A successful bottom-up ap-

proach to design services 

adapted to each farm 

The bottom-up good practice 

was demonstrated the first day 

by an excursion to five differ-

ent holiday farms, all members 

of the Rural Leisure Associa-

tion. The project partners experi-

enced at each farm the unique 

approach, the unique developed 

leisure services and products 

and the cooperation within the 

Rural Leisure Association. In this 

way, the bottom-up approach of 

the association was clearly 

demonstrated. Each farm re-

ceived support and services 

from the office of the associa-

tion in order to optimize the 

touristic services at the farm.  

The results of this approach are 

really successful. The members 

of the Association have together 

820,000 nights stay in the rural 

area Niedersachsen, a direct 

economic effect of an annual 

turnover  42 mio€ and an indirect 

economic effect of an annual 

turnover 25 mio€. 

The conceptuation method: an 

operational approach to create 

new concepts 

The conceptuation good practice, 

an open innovation co-creation 

method is developed by 

InKnowCom. This Good Prac-

tice about innovation was 

demonstrated the second day of 

the workshop. Innovation is the 

critical success factor for building 

the next generation competitive 

businesses which are either spe-

cializations or diversifications 

of existing (farming) business-

es in rural and mountain areas. 

Innovation is something new with 

added value put into praxis. The 

Good Practice is a robust opera-

tional approach where new con-

cepts can be created in an entre-

preneurial setting. The conceptu-

ation method consists of three 

major steps opportunity analy-

sis, idea creation and concept 

development. Divergent and 

convergent thinking patterns are 

applied at each step.  

The conceptuation method has 

the following activities:  

1) Opportunity identification 

and analysis 

2) Idea creation and selec-

tion 

Dutch German Good practice for bottom-up open innovation 

and co-creation. July 2012, Germany 

Workshop in Kirchlinteln, Lower-Saxony, Germany, July 3-5 
Workshop in Germany 

The second DANTE workshop was 

in Kirchlinteln, Germany, and orga-

nized together by InKnowCom 

(NL) and Bauernhofferien (Rural 

Leisure Association, Niedersach-

sen, DE ). The workshop was fo-

cused on approaches to develop 

innovative ideas and services.  

Visit to a holiday farm by the DANTE partners 
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Cooperation of farmers 

The association is a cooperation of 400 farmers 

and 200 partners with holiday facilities in the fe-

deral state Niedersachsen in Germany.  

Focus on tourism 

The main task of the association is touristic marke-

ting and information dissemination on internet and 

in print. The association has therefore developed 

many touristic services concepts for stimulating 

touristic attractiveness of rural areas in Nieder-

sachsen Germany. The association works together 

for conservation of natural and cultural heritage in 

the rural area.  

Get to know DANTE partners… 

Arbeitsgemeinschaft Urlaub und Freizeit auf dem Lande e.V. Niedersachsen 

(Rural leisure association Niedersachsen) 

InKnowCom Foundation 

Creativity facilitation and innovation accelera-

tion 

InKnowCom is an independent organization for 

creativity facilitation and innovation accelera-

tion. InKnowCom has developed a good practice 

for open innovation by co-creation in a triple he-

lix setting, which stimulates sustainable develop-

ment and Corporate social responsibility for stake-

holders. InKnowCom is specialized in initiating  

(international) cooperation between different 

stakeholders for new concepts and business deve-

lopment. InKnowCom has a proven track record for 

successful initiation of EU-funded projects and 

cooperation’s.  

3) Concept creation and de-

scription (scoping) 

Each activity has its own spe-

cific tools. The tools for the op-

portunity identification and analy-

sis are sensing the voices of cus-

tomers, peers, future, product, 

competitor, technology, society 

and voice of staff. The tools for 

idea creation and selection are 

creative techniques. The tools for 

concept creation and selection are 

the standard financial techniques 

combined with PESTEL and port-

folio management tools. 

Final results of the conceptua-

tion method are identified and 

quantified business or product 

concepts upon which justified 

strategic business of project deci-

sions can be made or policies de-

veloped. 

Results of the workshop: a ba-

sis for the development of the 

light-pilot of the DANTE pro-

ject 

The results of this DANTE work-

shop are a better cooperation 

between project partners, an un-

derstanding of the specific situ-

ation in each region and about   

6-7 new developed touristic ser-

vices concepts. These new de-

veloped concepts serve as basis 

for the development of the light-

pilot of the DANTE project. Exam-

ples of these concepts are pre-

sented in the chart below:  

Conceptuation method developed by InKnowCom 

(after Koen 2000)  

DANTE Workshop in Germany, July 2012 
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Starting the preparation of the 

DANTE pilot action and of the 

implementation plans  

Like the previous workshop in 

Crete and Germany, the DANTE 

partners got the opportunity to 

discover in detail the work and 

projects led by the host of this 

third workshop, namely the 

Cybermassif association (see 

examples of the good practices 

below). In addition to these ex-

tensive presentations, the part-

ners have also started to dis-

cuss the content of the  pilot 

project that should be prepared 

in 2013, to be implemented in the 

Torino region.  By doing so, the 

reflection on the methodology 

to design the implementation 

plans that will be prepared in 8 

regions have started.  

 

Three types of good practices  

During the first semester of the 

project, 8 first good practices 

(GP) have been identified. They 

are described in detail in the GP 

guidebook that is being finalised 

(the GP guidebook will be made 

available on the DANTE website 

as soon as it is published). These 

8 GPs can be classified in three 

categories:  

 GPs for the promotion of 

local tourism using tradi-

tional technologies in an 

innovative way 

 GP in which the actions of 

the customer are invol-

ved with innovative metho-

dology (development of 

new softwares). Ex: the 

Arcipelago Campano pro-

ject (see p. 4) 

 

 GP to improve the capaci-

ties of the tourism opera-

tors. Ex:  innovation acce-

leration, new product deve-

lopment, Cybersudoe, Tou-

risma’ICT 

 

The type of GP implemented 

in each region will depend on 

the objectives of the local stra-

tegies and on the means avai-

lable 

For each region that will pre-

pare an implementation plan, a 

strategy on ICT for tourism will 

have to be drawn. Depending on 

the objectives of the strategies 

(e.g. who is targeted? Bottom-up 

process? Etc.) and on the means 

Preparing Digital Agendas for New Tourism approach:      

defining the methodology 

Workshop in Clermont-Ferrand, France, September 25th – 26th 

Workshop in Clermont-

Ferrand 

The workshop was hosted by  

Cybermassif, an associaton 

whose final objective is to help 

entreprises discovering and 

developping the use of ICTs. 

The workshop therefore fo-

cused on projects and methods 

to improve the ICT skills of 

tourism operators and SMEs 

in remote areas  

Good practice: Continuous development of  new 

rural touristic business concepts  

4 principles  

Bottom-up approach: trust 

based innovation begins and 

ends with the rural entrepreneur 

(family farm) 

Peer-learning: facilitate peer 

learning processes between en-

trepreneurs 

Continuous Co-creation: facili-

tate open innovation processes 

by creating together (triple-helix) 

new business concepts for rural 

entrepreneurship   

Open source: 

developed (ICT) 

infrastructure is 

for facilitating 

business devel-

opment and 

free for sharing 

Bauernhofferein 

machen alles selbst 

mit Hand und Herz…  

Rural Holiday farms 

make everything 

themselves by hand 

by heart…  

(Karin Müller, Founder 

of Bauernhofferien  

AG 13 November 

1972)  
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Good practice: the Cybersudoe project 

Cybersudoe aimed to develop Small and Medium Businesses (SMB) and Very Small Busi-

nesses (VSB) competitiveness with ICTs in the Southwestern Europe 

A project to supporting compa-

nies in order that they get a 

better ownership of digital 

tools. 

The Cybersudoe project was car-

ried out by 9 partners in Spain, 

Portugal and France, under the 

lead of Cybermassif. 

The objective of this Interreg IV B 

project was to increase the com-

petitiveness of the companies 

thanks to a better appropria-

tion of digital technologies. The 

project also aimed at sharing the 

same methodological tools and 

creating an interregional network 

to develop ICT diffusion.  

The tools produced in the frame-

work of the project include  

 Horizontal diagnosis 

tools 

- Dematerialize your ex-

changes 

- Human ressources and digi-

tal technologies 

- Managment and digital 

technologies, 

- Using ICTs to implement a 

Monitoring and Business Intelli-

gence project 

- Selling on-line. 

 

 Sectorial diagnosis tools: 

Tourism, logistic, craftsman-

ship, agro-food 

 Practical guidelines have 

been prepared to complete the 

diagnosis tools and provide 

advice on the issues tackled 

by the diagnosis tools 

 Short videos also explain the 

potential of using ICTs in the 9 

issues dealt with in the project.  

  

The tools have been developed 

in the languages of the project 

(French, Spanish and Portu-

guese). Their access is free.  

In addition, some outputs of CY-

BERSUDOE have been translat-

ed to English by Euromontana 

and are available both on Eu-

romontana and Cybersudoe web-

site.  

 

http://www.cybersudoe.eu/ 

http://www.euromontana.org/ 

The home page of the Cybersudoe project  

available in each region (e.g. al-

ready available infrastructure, 

capacity to design new soft-

wares, local supporting organisa-

tions, etc.), the plans will be ap-

plied with actions based on the 

three different categories of 

practices. 

The content of the implementa-

tion plans will be discussed in 

more detail in the next 

workshops. 
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An association aiming at the development of 

ICTs 

Cybermassif is an association founded by public 

and private organizations involved in the implemen-

tation of technological resource centres. 

Cybermassif objective is to deploy and animate 

resource centres dedicated to ICTs and spread 

information across four regions of the Massif Cen-

tral : Auvergne, Bourgogne, Limousin and Langue-

doc‐Roussillon. The vocation of the network is to 

help enterprises and project leaders, from every 

sector and of every size, in the implementation of 

their projects linked to computer sciences: the Inter-

net and ICTs. 

Cybermassif in DANTE 

As the vocation of the association is to encourage 

companies to use digital technologies, Cybermassif 

will give to this european partnership its skills 

and ICTs' methodological tools to work in an ef-

fective way. Especially, Cybermassif has developed 

several project around tourism. On the other hand, 

being part of the DANTE partnership is another op-

portunity to complete the skills of Cybermassif.  

Get to know DANTE partners… 

Cybermassif, France 

Good practice: Tourisma’ICT (Tourisma’TIC) 

The Tourisma’ICT project was carried out by Cybermassif in the Massif Central, France 

Supporting tourism businesses 

to take greater advantage of 

ICTs in their activities 

Tourisma'TIC is a project that 

was run in the region of Massif 

Central and first in the depart-

ments of Allier and Lozère.  

The practice aims at helping com-

panies to take greater advantage 

of ICTs in their activities, while 

improving the management of 

their business, increasing the vi-

sibility of their structure with the 

development of their communica-

tion tools (internet, e-mailing, so-

cial networks) and offering new 

services to their clients (WIFI,....). 

Guiding professionals in the 

first steps of their exchanges 

with ICT services providers 

Meetings have been organized in 

the whole territory (even in re-

mote places to access as many 

entreprises as possible) to raise 

awareness on the possibilities 

offered by ICT to develop tou-

rism. Individual meetings were 

then offered to the professionals 

interested, who were also guided 

in the first steps of their exchan-

ges with ICT services providers.  

The good practice is presented in 

detail in the guidebook available 

on http://danteproject.eu 

Meeting in Mende, Lozère, March 2009 
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5 Fundecyt, ES 
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Follow our activities 
Subscribe to our newsletter on http://danteproject.eu 

Like us on http://facebook.com/DanteProject  

The DANTE project in short 

 

Dates and figures 

13 partners from 8 countries 
3 years from January 2012 to December 2014 
Final conference: June 2014, Brussels, 
Belgium 
 

The project will produce 

1 Good practices catalogue presenting the 
good practices analysed  
1 Pilot action and guidelines 
8 Implementation plans for developping 
information society and tourism 

 

 
Expected results 

Shared and Improved Knowledge regarding 
how ICT can help the competitiveness of the 
tourism sector in the participant regions.  
Improved Competences and Capacities of 
the stakeholders in charge of the tourism sector 
at regional level  
Integration of Digital and Tourism Agendas 
at regional level through the elaboration of 8 
regional implementation plans 
General improvement of regional policy 
instruments and better use of Funds. 
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11  University of Ljubljana, SI 

12  Regional Development    

Agency Bielsko-Biała, PL 

13  Metropoli, IT 
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